SCAVOLINI

DIESEL SOCIAL KITCHEN

The soul and style of Diesel meet with the research and know-how
of Scavolini, to create a new concept of kitchen. A kitchen that
becomes an environment, where the pleasure of cooking is naturally
associated with the pleasure of socialising. “Social Kitchen” is a
space that expands intelligently and ergonomically, which surprises
you with its design and its research and quality of materials.

'The perfect place in which to socialise and express your style.

DIESEL

www.scavolini.us/dsk




The materials and finishes chosen

Vintage or innovation?

for the Diesel Social Kitchen
project show their real vocation
for vintage: aged steels and treated
woods transmit a "live" effect

to the eyes and touch.

'The sliding glass doors, with their
metal mesh, reinforce this retro

concept, as do the handles.

KNOTTED
OAK
DOOR
RUXE
WHITE




Diesel Social Kitchen is an
innovative mix of innovation
and vintage style. Aged steels
and treated woods transmit

a "live" effect to the eyes and
touch. The sliding glass doors,
with their metal mesh and
industrial handles reinforce this
concept and the unmistakeable

personality of a Diesel project.

KNOTTED
OAK DOOR
LACQUERED

TEMPERA

INDIGO




Komma editorial project

The design

of Scavolini products
is legally protected.
Some parts of the
model and/or certain
compositions may
also be patented
and/or registered.

In the home
something
is changing

BATHROOMS p. 94

KITCHENS p. 18

SPECIALS

Scavolini quality

Scavolini Greenmind

Scavolini has the right numbers
Designers

Contract

Tops

Accessories

Furniture accessories
Scavolini Kitchens
Scavolini Living
Scavolini Bathrooms
Utility System

e LIVING p. 90

eralMente - living

Scavolini:
the pleasure
of being together

Your style, your kitchen...

20 DESIGN & INNOVATION

Scavolini your world

A professional, high quality, innovative approach to service and research, as well as respect for the environment,
sport and culture have made Scavolini the greatest, most famous lItalian kitchen brand it is today, one of the most
popular brands and a protagonist of Italian design across the globe. With its wide range, Scavolini also interprets
personal taste and style. Scavolini has made the kitchen into a tailor-made environment in which we can find
ourselves, our ways of living and personal sense of beauty. This is why Scavolini has today chosen to offer the public
not only kitchens, but also furnishing for other areas of the home, the living area - as a natural extension of the
kitchen - and the bathroom, the area of the home on which the consumer and furnishers are increasingly focusing
their attention. Scavolini: from simple kitchen to domestic landscape, a world of brand advantages and proposals.

Discover them with Scavolini.

56 CLASSIC TODAY

/0 COUNTRY ROMANCE

A collection designed around the tastes of those always seeking out
new, surprising forms. Designed for those who love to experiment
with materials, forms and proportions.

20 Liberamente 32 Feel
22 Motus 34 Scenery
24 Tetrix 38 Tribe
28 Crystal 40 Flux

44 LIVE CONTEMPORARY

For those not wishing to renounce their contemporary taste, but turning
to some signs of the classic for the furnishing elements that enrich
their style in the kitchen.

56 Focus 59 Regard
58 Esprit

00 HIGH CLASSIC

For those looking for a romantic atmosphere, even in the kitchen,
the warmth of wood and the strong character elements make your romantic
kitchen a timeless piece.

70 Belvedere

/2 HAPPY HOME

Every day your favourite kitchen! Live Contemporary is a collection
designed for those seeking the right balance of design and harmony
for an everyday beauty that lasts over time.

44 Tess 50 Carol
46 Mood 52 Open

The elegance of the evening dress is a must in this collection.
Unique, valuable international style designed for those seeking

to make the kitchen the place in which to really show off their style.
60 Absolute Classic Baccarat 66 Baltimora
64 Absolute Classic Grand Relais

A collection meeting the needs of those facing up to their first home with
a great deal of commitment, or those looking to furnish a holiday home.

83 Basic Madeleine

84 Easy Highland

86 Easy Colony

87 Easy Urban

88 Easy Urban Minimal

72 Basic Evolution
74 Basic Atelier
76 Basic Sax

80 Basic Flirt

82 Basic Margot

Scavolini spa - Via Risara, 60/70-74/78 61025 Montelabbate (PU) - contact@scavolini.com - www.scavolini.us
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Quality Management System
Scavolini has always believed that
quality should be prioritised at all
levels. For this reason, the company
has been implementing a Quality
Management system based on the
UNI EN ISO 9001 international
standard from as far back as the
early 1990s.

The Scavolini Quality system
disciplines every single company
process, and the relative certification
obtained in 1996 has been renewed
ever since.

Environmental Management
System

Since 2000, as the first
environmental management systems
began being developed, Scavolini
has perceived the importance

of implementing a system based on
the UNI EN ISO 14001 standard.
The 14001 norm defines the
requirements of an effective

Environmental Management System,

with the aim of improving all
company activities that may have
an impact on the environment.
Scavolini's environmental
commitment involves the constant
reduction in the use of raw materials
and energy, the use of non-polluting
raw materials, the reuse of waste
material and the analysis of the
environmental impact of products
throughout their life cycle. This is
our tangible commitment towards
respecting nature, your families

and children.

Occupational Health and Safety
Management System.

At the end of 2008, Scavolini Group
was the first company of its sector
in Italy to obtain the OHSAS
18001 certification, which defines
the methods used by companies

to identify and evaluate risks
associated with their activities in
order to prevent them, and optimise
and improve safety standards

and the health of employees. The
certification of the Occupational
Health and Safety Management
System according to the OHSAS
18001 standard denotes the strong
commitment and deep awareness
of Scavolini Group in safeguarding
the well-being of its employees
and collaborators.

[t takes a green mina
{0 Imagine

a better world.

The awareness that, in addition to furnishing, there is the great value of the home,
guides Scavolini design towards a new attitude taken to the planet. Green Mind is the
name chosen for Scavolini's environmental policy. A policy defined by the personnel
ethic, the management of energy resources and the criteria used for selecting
materials utilised. Gestures that add up to offer a small yet significant contribution to

preserving the earth - our large common home.

LOAD
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Scavolini, with its Sunload design, has achieved its aim of
in-house production of green energy for its own plants. The
photovoltaic plant, with a total surface area of 57,000 m2,
annually produces about 4,000,000 kWh which meets nearly
all of Scavolini's energy requirements.

For its kitchen structures, Scavolini only uses Idroleb:

the ecological, water-repellent V100 panel with the lowest
formaldehyde emissions. Even lower than the highly
stringent Japanese F**** standard (4 stars).

www.scavolini.us/Company/Environmental_protection

%fr‘w

Illustration by Valerio Tizzi

PLENTY OF WAYS
OF TO BE GREEN

ENERGY
Self-production of energy by means of photovoltaic panels, use of sunlight
as a source of lighting.

Rigorous control of water resources used; rainwater harvesting for resources
intended for fire prevention.

AIR
Implementation of suitable filtering systems to limit the impact of polluting
substances released into the atmosphere.

WASTE

Separate waste collection of more than 30 different types of waste
and the recovery of 90% of rejected materials.

MATERIALS

Use of Idroleb for kitchens, the ecological water-repellent V100 panel with
the lowest formaldehyde emissions; use of materials with very low emissions
of volatile substances; use of recycled paper or paper obtained from
sustainably-managed forests; use of recycled and recyclable cardboard

for packaging.

ELECTRICAL APPLIANCES

Preferential use of high energy efficiency appliances, namely
classes A+, A++ and A+++, use of appliances guaranteeing
the complete absence of harmful substances and with very
low noise levels.

DURATION

Scavolini products are designed to last.

This is not just an advantage for the buyer, but clearly also in terms
of environmental impact.

W




k. NUMBERS & DESIGNERS

30

Scavolini has been the undisputed market leader in Italy for over
30 years, and features the highest brand awareness.

40

A range of 40 models currently manufactured and sold.
From classic to modern, the range is capable of satisfying
the tastes and lifestyles of a large number of families.

Scavolini has the
to offer you grea

50

Scavolini has been producing kitchens for over 50 years.

A long experience forged through several development stages:
from the artisan phase to the large industrial process.

A history that is a tangible assurance of skill and professionalism
in "making kitchens".

60

Scavolini has been exporting "made in Italy" kitchens
to over 60 countries for many years.

300

Scavolini operates 300 stores abroad.

1,000,000

Over a million households worldwide own a Scavolini kitchen.
An clear sign of appreciation that has survived intact over
the decades.

1,000

Nearly one thousand points of sale throughout Italy.

A sign of Scavolini's commitment to being as close

as possible to the homes of all Italians.

Each store is able to provide visitors with all the information
and services required for choosing a Scavolini kitchen.

1,736

Over a thousand accessories designed to fully exploit
all available spaces, including the most "awkward" ones.

SEVERAL
THOUSANDS

Ranging from different materials and colour variations for each
model, the Scavolini catalogues offer thousands of alternatives
to help you build the kitchen of your dreams.

TENS OF
THOUSANDS

Tens of thousands of kitchens leave the Scavolini factories
and arrive at homes throughout the world.
Widespread acclaim that is renewed year after year.

gnt numbers
[ advantages.
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“From the outset, we envisioned a kitchen
environment for people who are not too keen

on formalities, that somehow like to enjoy friendly
and pleasure-filled moments while sharing meals
together with their guests.”

PERRY KING & SANTIAGO MIRANDA

“The subject is born from an idea
and the idea from the subject...
the Mood kitchen expresses
personality, good taste and
elegance... it becomes the
centre of attention in the modern
house, an idea of living in tune
with the present day and the
beauty of life.”

SILVANO BARSACCHI

Tetrix sprang from the desire

to create a horizon-free THE

aesthetics, playing with SCAVOLINI
elements on horizontal axes DESIGNERS

and dlscovgrmg all the possible NI
layouts: With'an‘unprecedented” B PSR ar
viewpoint for the world Giugiaro Design

of the kitchen.” King & Miranda
Gianni Pareschi
Marco Pareschi

MlCHAEL YOUNG Raffaello Pravato

Karim Rashid

DQSlgnfor emotions, day-in, day-out '_ ' ..Sa,indsto

¢ ° operate all-round.

Beauty is something to be perceived through instinct. But that Scavolini pursues through » . And operating

research, in-depth analysis and a solid design culture aimed at creating kitchens suited to
everyday use yet capable of stirring our emotions, time after time. Scavolini pursues this
objective by collaborating with the top names in the international design scenario. And each
time, the end result is a small masterpiece to be experienced with absolute simplicity.

“It is a great
pleasure to design
an object that

gets displayed in
museums. But in
the end, our efforts
must aim to ensure

the widespread
"The current ‘image era’ has truly enabled diffusion of this

the human spirit to rediscover its true object among
essence: and its true essence is creativity. everyone.”
We were born to create.”

KARIM RASHID FABRIZIO GIUGIARO

“It has always given me pleasure to think that designing a piece of
furniture means ‘entering in harmony’ with those who, choosing it,
appreciate the aesthetic expression, enjoy the sensations it evokes
and obtain suggestions from it to identify their lifestyle.”

RAFFAELLO PRAVATO

on such a broad

~ spectrum means
treating all
consumers with
equal importance,
regardless of their

\'L diverging opinions.”

GIANNI PARESCHI

“I've always been fascinated by the language

of forms and objects: they have a lot to say about
the history of man. These are the tools | use

in expressing Italian design.”

MARCELLO CUTINO
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Since 1991 to this day, several of the most important buildings in the world have chosen Scavolini to furnish their kitchens with the typical
"made in Italy" elegance. A style characterised by high quality coupled with a production capacity capable of satisfying the most important
contracts in a timely and precise manner. The sheer extent of the range offered by Scavolini allows for accommodating the most diverse
tastes: products include contemporary models such as Crystal, Flux and Scenery, or kitchens with a classic pedigree such as Absolute,
Focus and Baltimora, without forgetting customised solutions. The Scavolini style "inhabits" the most refined locations in the world.
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k. TOPS AND ACCESSORIES bathrooms

TOP LEVEL
MATERIALS

i 16/ 1O DS And there is no need for a plan B. [t | | 17306 accessories. Practically, all that is needed.

saleSouEe The kitchen must be a pleasant environment to inhabit, in a natural way. Yet it is also a work area where all essential accessories must
be readily available. Scavolini fits out all its models with accessories designed to fully exploit all available spaces, including the most
"awkward" ones. Because design must embody beauty while ensuring practicality and functionality, above all - this is especially true for
the kitchen.

Practicality, hygiene and your personal taste. None of these three features are lacking in the range of
tops offered by Scavolini. The colours and materials available for tops and profiles allow you to create
a kitchen to your liking and prepare meals on aseptic, ergonomic surfaces. With such a wide range of
options to choose from, you are sure to find the exact solution to match your dreams.

1. Corian® top

colour Glacier White

profile “2C”; thickness 6 cm
2. Okite®'»

colour Grey Stone

profile “1Q”; thickness 4 cm
3. Steel top

profile "3N"; thickness 26 cm
4. Quartz top

colour White

profile "3A"; thickness 3 cm
5. Laminate top

colour Bronze

profile "4N"; thickness 2 cm
6. Living room top

gloss lacquered

colour Dove Grey

profile "3E"; thickness 1.2 cm

1. Base unit with pull-out basket Il &
and two internal drawers " r%

2. Pull-out drawers and baskets
for cupboard

3. “Titan” midway accessories
4. Pull-out "Sliding corner"
baskets with Overglass fittings
for corner floor units

5. All-purpose accessories for
base units with drawers and
basket drawers

o Tonde mamrtcridwey R a ' | ACCESSORIES: MAKE
A WAY FOR FUNCTIONALITY

The catalogue and documentation
can be consulted at Scavolini sales

outlets.




k. TABLES, CHAIRS AND STOOLS

Tables, chairs and stools:

coordinated
WU

[ alle

1. Tai table and 3D Colour chairs
2. Look chair

3. Hall table and Koineé chairs

4. Vogue table and Enjoy chairs
5. Vogue table

The kitchen is a place for... cooking. And also for eating, chatting, studying, working. For all these activities, Scavolini offers a
rich and refined selection of furniture accessories. Tables, chairs and stools designed to perfectly complement the variety of
models and finishes of the kitchen range. If, admittedly, elegance is also revealed in details then Scavolini offers you the chance to
complete the "premier” domestic environment, for enjoying a kitchen experience according to your taste.

6. Aliseo table and Look chairs
7. Oslo table and Coquille chairs
8. Seltz stool

9. Tribe table and chair

It ]living M

bathrooms

ELECTIVE AFFINITIES:
TABLES AND CHAIRS

The catalogue and documentation can be
consulted at Scavolini sales outlets.




The fitted wall
is characterised
by a matt
laminate Seagull
Grey finish for
the wall units,
decorative
Biscuit Larch
for the bases
and matt Lichen
Green glass for
the tall units.

In the world of Scavolini, every style has an option. And each option can be laid out in a number of variants such as to be able to say that Scavolini has a solution that is tailor-made to suit
every taste. In order to offer everyone the most beautiful solution possible, Scavolini has always collaborated with a great many of the most famous Italian and international designers,

O ne |ta |y, SO many CU |tU res, SO many Sca\/O| |n |S great interpreters of taste and innovation. Today, in addition to kitchens, Scavolini also offers living solutions. With the same guarantees, aesthetic quality and accessibility have made

Scavolini "ltaly's best-seller".




k. DESIGN & INNOVATION

This glossy
lacquered
composition
Prestige White
features a large
central island
with a breakfast
top and washing
function.

The top,
between the
bases and wall
units, is in 6 cm
thick Glacier
White Corian®.

20
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A Motus kitchen
is a perfect
example of
design applied
to a project
created

for modern
living and

the optimisation
of space.

Each thickness
becomes
volume, as
depth becomes
maximum
capacity.

The harmony
of forms

is optimised by
the choice of the
perfect colour
matches: in the
composition
shown in the
photograph,
the glossy
White lacquer
of the wall
units and the
Tundra Grey of
the living doors
are brought
perfectly
together by the
matt lacquer
Mink back and
the Light Beige
Okite top.

2 23
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24

Playing with
full and empty
spaces, the
kitchen becomes
a practical place
that can never
be taken

for granted.
Matte coloured
glass doors for
wall and floor
units.

The worktop

is in Quartz.
The living

area hanging
units and tall
units feature
the innovative
Stopsol mirror
effect.
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k. DESIGN & INNOVATION

Boundless
options to
furnish your
Crystal kitchen.
The photograph
below shows the
glass surfaces,
coupled with the
white finish on
base units and
plum finish on
columns, adding
a fresh and
trendy touch to
the composition.

On the right, the
unprecedented
colour
combination
featuring Coffee
Black alongside
Leaf Gold, the
former on base
units and oven
columns and
the latter on
wall units and
columns. A
unique look for
an extremely
refined result.
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Crystal allows
for the use of
glass in the
kitchen.

Owing to the
green Karikon
texture of the
glass door (in
the photograph
below), this
Crystal range
composition
displays an even
more poignant
character.

In the
composition

to the right,

the multi-
purpose top and
peninsula: the
large corner
surface means
that the use of
steel establishes
an optimal
relationship
with the glass
facades.
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This furnishing
solution
supplements
the functions
of the kitchen
with the places
to be. The
finishes chosen,
here offered

in warm hues,
are matt
lacquers in
Porcelain
Cream for

the floor, wall
and tall units
and laminated
Zolfino Larch
for the top and
surfaces of the
TV area. The
end unit of the
composition has
been designed
as an open
unit to display
shelves and
bookshelves.

ST

32 33
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k. DESIGN & INNOVATION

A large space
which greatly
emphasises

the kitchen's
design and living
area features.
Scenery
(designed by
King & Miranda)
fits glossy Plum
coloured glass
doors with

aluminium frame
and steel finish,
coupled with

the Microlines
“bright”
decoration.
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GIUGIARO

From the talent
and experience
of a master of
international
design, an
inspired style
with dynamic
lines and away
from the usual
designs for
kitchen furniture.
Flux (Giugiaro
Design) with
glossy White and
glossy Alaska
Blue lacquered
doors; worktop
in Glacier White
Corian®:
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GIUGIARO

i
4
£
-
=
X
-
=
T
*,
i

Steel, Red
metallic glossy
lacquering

and surprising
shapes.

Placed at the
centre of two
equipped wall
panels, the
cooking zone
becomes the
true fulcrum of
the composition.




k = LIVE CONTEMPORARY

Mellow
sensations
aroused

by the colour
and sinuous
lines imbue this
trendy-design
kitchen.

Tess comes
with glossy
Periwinkle Blue
lacquered doors
and satin-finish
steel top.
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An original
kitchen, which
focuses its
own aesthetic
and functional
centre on the
peninsula,

but which is
different from
usual layouts
because it is
joined to the low
cupboards and
open storage
spaces.

1] (] " .
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This version
of the cupboards
features
suspended units
which give
movement to
the domestic
architecture.
The height of
the two tops,
on the right in
Pewter steel
and on the left
in Porphyry
coloured
laminate,
unmistakably
separates the
work area
from an area
dedicated to
breakfast and
quick meals.

49
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50

The design of

the Carol kitchen
(designed by
Vuesse) plays
with traditional
and modern
elements.

The doors
constitute

the kitchen's
distinctive
element. Pictured
on this page,

the Aurora Cherry
veneered door set
against the glossy
Beige lacquer of
the wall units;

on the adjacent
page, the Aurora
Cherry framed
door - the element
evoking the classic
style - blends
harmoniously

with the glossy
Porcelain Cream
lacquer of the wall
units.

SCAVOUNI




k = LIVE CONTEMPORARY

52

]ol ]living M

bathrooms

This
composition,
with floor units
in Dove Grey
and wall units
in Porcelain
Cream, rewrites
the logics

of space,
outlining the
"boundaries".
The wall units
reveal this
desire for living,
alternating
closed and open
modules.

53
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54

Open is a fluid

“ space in which

partition walls
are eliminated,
to live the home
as a single
ambiance of
social well-
being.

The version
shown in the
photograph
features Bole
oak doors
matched
perfectly with
the white
lacquer of the
three upper
doors and the
convenient open
compartments.

55
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56

The framed door
seems to evoke
a classic mood.
Entirely modern
in its conception,
Focus was
designed for
today's tastes
and needs.
Frame-and-
panel doors
with White

Oak finish.

The 5 cm thick
satin-finish steel
top is coupled
with the steel
vertical surface
between the
base and wall
units.

The 9.5 cm thick
breakfast table
is also made

of satin-finish
steel.

I“'
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k = CLASSIC TODAY

Esprit is a
kitchen with

a refined style,
which contains
its classic DNA
in the design of
the framed door
in Chalkboard
Tactile fir. This
composition
shows its

ability to live
and interpret

an elegant and
contemporary
room, with taste
and naturalness.

Regard
interprets the
new concept
of living in the
kitchen: living
the most vibrant
environment
of the home

at 360°,
eliminating
boundaries.

In the version
with Absolute
White Oak
wooden doors
and satin-finish
steel worktop
it is capable

of satisfying,
with new living
styles, the most
sophisticated
of tastes.




k. HIGH CLASSIC

The Baccarat
island
composition
(designed by
Gianni Pareschi)
mounts Mink
glossy lacquered
doors and Dark
Brown Oak
veneer, while
the Botticino
Cream top is
made of Okite
and has an
aluminium
profile with
steel finish.
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Why not choose
the “all-dark”
solution! It is

an audacious
choice.

The large
cupboards that
function as
both containers
and furnishing
elements are
clothed in
seductive glossy
dark shades.
The solution
alternates
friezes,
reminiscent of
noble families,
with more
contemporary
elements

reinterpreted

in the classic
style, such as
the handles with
methacrylate
body: elements
of style that
blend classic and
contemporary
tastes.

1 /

Eloquent forms
coupled with
attention to the
finest details.
Comprehensive
compositions
with a well-
defined
personality.
The island
composition,
which features
vertical
structures
combined with
gilded cornices

and decorations,

astonishes

with its
unconventional
luminaires that
suffuse a dim
light, in the true

classic tradition.

@ ABS
& OLUIE
O/ CLASSIC
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The decorative
taste that
emerges from
the wall lamps
and elegant
mouldings also
appears in the
details of doors,
handles and top.
Grand Relais
(designed by
Gianni Pareschi)
comes with
Cream Oak
framed doors,
while the top is
made of Tiger
Skin Granite
and fits an
aluminium
profile with
brass finish.

OLUTE
CLASSIC
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Baltimora is a
Scavolini model
which has been
capable, over
the years, of
interpreting and
reinterpreting
the Classical

in various eras
and in different
parts of the
world. This
composition is
characterised by
its noble flavour,
suspended in
time. It gives

to the large
display cabinets,
the motifs and
gold inserts,

the task of

enchanting the
public through
its unique and
sought-after
taste. The
Absolute White
Oak doors
(shown below)
are embellished
by blending with
the glass which
enhances the
lightness of the
layout.

67
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In this
composition,
Baltimora shows
its desire to
"dress up for
the evening”,
showing

off, without
overdoing it,

the use of matt
lacquers and
metallic profiles.

Matt black
Lacquer with
Silver motifs
for the doors,
Glossy Africa
Black Granite
with Aluminium
profile, steel
finish, for the
top.

69
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L Blue finish, L

in addition
to glass doors.
Tailor the
Belvedere
kitchen to your
own personal
taste down to
the smallest
detail, in total
freedom.
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Original volumes
give movement
to the rigorous
lines of the
brand new
Evolution.
The white
PY highlights a

: young, clean-cut
‘ bas lc style that is also

rational.

The Porphyry
Touch colour top
defines spaces
and functions.

72 73



k. HAPPY HOME

Atelier's charm
shines through
intact even in
confined spaces.
The black
laminate top
comes with

a backsplash

of the same
colour and
encompasses
the central
block: the latter
includes roomy
deep drawers
with either

dark brown oak
framed fronts
or opal glass
fronts, while the
two aluminium
end structures
offer a practical
solution for
storing pots

and utensils of
everyday use.
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Ample spaces to

unite the living

area with the

cooking area.

Glossy white

lacquered door b
for the living area

and decorative

oven taltunits—<"
Top e-in Grey

and 1.2 cm for

the living :oem""'_---
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This kitchen
belonging to
the Scavolini
Basic range
sports a very
“young-looking”
looking finishes
and is equipped
with all the
comforts and
accessories that
make a great
kitchen. Sax
(design Vuesse)
with a glossy
lacquered door
in Dove Grey
and decorative
Arcade Oak
door.

Always trendy,
whatever your
style, whatever
your taste.
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Rarified
atmospheres
characterised
by the utmost
simplicity, for

a minimalist-
inspired design
with absolutely
no frills.

Flirt (designed
by Vuesse)
mounts Grey
Oak Chipboard
doors and
white lacquered
doors, while the
top is made of
laminate with
Grey Selenium
finish.
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Among the
Scavolini
solutions
belonging to

the Basic range,
the Margot
kitchen displays
a simple yet
well-equipped
structure that
does not neglect
all-round
performance.

Yellow-Stained
Ash version is
imbued with that
unmistakable
atmosphere

of old country
kitchens.
Madeleine
(designed by
Vuesse) mounts
solid Ash doors
with Yellow
finish (frame),
Ash veneered
central panel
with Yellow
finish and cast
glass panels
with relief
decorations.
More traditional
or more
romantic? More
classic or more
country? Choose
your most
personal way

of experiencing
Madeleine.
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From space

to the desire

for a kitchen
with a great
personality.

The classic Easy
Highland style
brings a desire
to socialise into
the home, with
the pleasure of
spending time
together, giving
the typical
warmth of a
weekend spent
in the countryside
to each

and every day.
The table can
become a
pleasant dining
area whilst the
free-standing
refrigerator adds
a touch of fun
originality to the
classic, rigorous
design of the
composition.
Note the large
hob and original,
refined design
of the isolated
hood,

a protagonist-
spectator

to your time

in the kitchen.

84

]ol ]ﬁving M

bathrooms




k. HAPPY HOME

]ol ]ﬁving M

bathrooms

| LaMEEA FHE

Urban: the and extremely
characteristic versatile with
seen at the first a personal style
glance is that of that is perfect

a simplicity filled  for all types
with innovation of environments

and quality. and spaces.
The finishes

and colours are
both elegant
86
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Scavolini: the pleasure

ol - a stylistic contamination between the area used for food preparation and the area of relations, between the space for cooking and the living space, despite their different functions. The
Of bemg toget er kitchen changes, taking on new potential and the living area changes to integrate into the areas of the home that up until yesterday were separate. Today, Scavolini also provides the living

area with its capacity to analyse taste trends and public desires, providing truly fascinating home landscapes.

The kitchen is increasingly a place that lends itself to "being together”, without walls to divide the ambiances, a continuum in space and time with the living-dining area. Thus we need




L. LIVING

Feel & Scenery - living

ScaVO“nl LIVIn 3 Wood, glossy or matt lacquers, glass and aluminium, today Scavolini interprets the living area with
g- ever-different aesthetic solutions: classic or contemporary, measured or surprising, but always created

dESIgﬂ moves OﬂtO new Spaces to offer complete, practical solutions with all your Scavolini quality. : e » : . q. ugﬁ-‘.—-: .
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SCAVOLINI

Something
S changing
in the home

Scavolini has decided to enter the bathroom sector to ensure the proposal of a great
brand for the very first time. And, naturally, 50 years of experience and leadership in
the kitchen, of close attention paid to what people really need, to design and innovation,
and the involvement and development of the distribution network, have enabled them
to "design" in this sector with no restrictions or prejudices, seeking to develop a real
evolution of the kind. The bathroom according to Scavolini is an important opening up

kitchens

bathrooms

i
N

towards a new way of furnishing the home, the guarantee of a great kitchen brand that
now takes a dive into the world of the home. "The Scavolini bathroom" is already an
extensive catalogue of bathroom furnishing proposals: seven collections to best meet
the tastes and demands of a vast public, the same production philosophy, the same
rigour, the same meticulous care for detail that have brought Scavolini to become one
of the world's most popular Italian design brands.

SCAVOLINI
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o sult
everyone's taste

7 collections, 7 ways of conceiving and designing
the home's most intimate room, where spaces
describe our tastes, little vices and that special
way we like to be spoiled. The Scavolini bathroom
collections are the result of the great Scavolini
experience and the desire to take these skills to a
new business challenge.
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bathrooms

- scavou
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g . In the bathroom as in the kitchen, a great brand must be able to propose complete furnishing scenarios that can interpret the
for eve ryth | n yOU tastes of a diverse, demanding public. Furniture, sanitary fittings, tap sets, baths, washbasins, shower trays and accessory
lines: the Scavolini offer is made up of everything you need for the bathroom, to make it into the perfectly, uniquely designed

HGEd Iﬂ d bat room ambiance.
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» BATHROOMS — bathrooms

SCAVOLINI

The quality, guarantees, transparency and values of a leading brand.




b- BATHROOMS
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The dESIre for We”_bE|ng There is all the experience, design quality and creativity of a leading brand in the Italian Lifestyle segment brought to the

m -t -th r- n new Scavolini bathroom ambiances. A lifestyle that evolves, becoming more and more personal and personalised. The
ee S Wl you OW seven collections, in fact, differ not only in terms of the characteristics of the elements and the organisation of space but

U n |q Ue Style also, indeed above all, in style: from the suspended linearity of Idro to the classic-romantic of the Baltimora bathroom.
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-veryone free

Utility System, namely a series of elements developed
by Scavolini to allow the elderly and disabled to access
any model of the range. Sliding wall units, ovens and
dishwashers, handrails, reversible grilles, contoured tops,
pull-out under-top tables. Plenty of important ideas to
allow everyone to move freely inside a Scavolini kitchen.
www.utilitysystem.scavolini.com

5303.000.03.2014.60000.90108424.949
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